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News from WABCG        April 2018 

Editorial 

Time is moving fast; there is tension everywhere in 
the world. And thus it is all the more important to 
take time to sit down together and look at where 
we want to go, and how we want to go there.  

 
So that is what we will do in a 
few days in Rotterdam, and I 
am delighted to see that we 
growers’ representatives of 
22 nationalities will be in the 
same place, in the 
Netherlands, to take time to 
think about the way we have 

to face the future.  
 
Our 2-day conference will focus on this goal. As we 
will be in Europe, we will first try to have an 
overview of the European post-quota situation, in a 
very diverse Europe – from Romania to Poland, 
from Sweden to the Netherlands; the motto of the 
European Union (In varietate Concordia, ‘United in 
Diversity’) makes sense, even concerning sugar 
beet! 
We will then have an overview of trade agreements. 
From Brexit to FTAs, the music of trade discussions 
may often be discordant – but it still impacts our 
markets. With this in mind, we will try to see how 
domestic markets can be impacted by liberalization 
and how we can try to see more clearly, through 
greater transparency, new links between sugar and 
the value of sugarbeet/sugarcane, better 
diversification and by-product optimization. 
 
Last but not least, I am proud that we will have an 
entire session devoted to ‘listening to civil society’. 
How to listen – but also how to teach and how to 
deal with different views, the answer is rarely easy! 
 
See you very soon! 
 
 

Jean-Pierre Dubray, President WABCG 

News from Japan 

Number of growers cultivated sugar beets and cropping 
acreage have been decreasing because of aging of 
growers or labour shortage in Japan. In 2017, number of 
sugar beet growers is 7,150, which are 133 growers less 
than previous year. 
Cropping acreage is 
58,100 ha which is 
1,250 ha less than 
previous year. 
 
In Japan, there are 
two kind of cultivation method, one is transplanting 
method, and the other is direct method. Direct method 
was only used 7% in 2007, but in 2017, it became 24%. 
This method is increasing yearly due to labor saving and 
cost reduction. In average 67.10 t/ ha of beet were 
harvested with an average sugar content of 17.1%. This 
result exceeds the normal because of good weather. 
 
Currently, Cercospora has been increasing because of 
global warming, so fungicide treatment has a tendency to 
increase. However, 
outbreak of QoI1-tolerance 
was confirmed and this 
fungicide was banned for 
Cercospora. And, in 2017, 
increase in  DMI2-tolerance 
was confirmed, and highly 
tolerance of Kasugamicin 
increased. Therefore the 
guideline was published 
which says decrease of DMI 
and Kasugamicin as much 
as possible. So far, mainly 
Manzeb, DMI, Kasugamicin 
were used in turn for 5-6 
times through the year. 
Although resistance variety of Cercospora have spread 
through, fungicide treatment is necessary to restrain 
Cercospora.  
Usable fungicide and the usage frequency of fungicide is 
limited, so it is urgent challenges to find effective control. 
 

         Masamitsu ITO,Vice President 
HOKUREN Federation of Agricultural Cooperatives, Japan 

                                                 
1 Azoxystrobin,Kresoxim-methyl, 
Trifloxystrobin 
2 Difenoconazole, Fenbuconazole,Tetraconazole,Tebuconazole 

“Cropping acreage have 
been decreasing because 
of aging of growers or 
labour shortage in Japan” 
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News from Australia 

One of many things that unites us all in agriculture 
is the challenge we face with volatility. 
 
In Australia we live in a 
climate of extremes with 
the chance of devastating 
cyclones and prolonged 
droughts. The 2017 cane 
harvest suffered from 
these with Tropical 
Cyclone Debbie impacting 
many growers and 
reducing the overall crop 
in the areas affected by 
around 20% leaving us to a harvest of around 34 
million tonnes.  Thankfully, lower tonnages in the 
central region where the cyclone hit hardest were 
offset in other areas where the crop had a relatively 
high sugar content.  In a twist of fortunes for that 
same region and growing areas to the south the end 
of harvest led into a very dry start to the growing 
season of early 2018. Again, another twist of 
fortunes has occurred with some late and persistent 
rain as we prepare for the 2018 harvest campaign. 
CANEGROWERS like many industry bodies is 
working closely with policy makers to try and better 
understand and plan for the increased climate 
variability that appears to be not just forecast but 
upon us now. 
 
Beyond the travails of weather, the industry has 
continued to manage political, public and market 
volatility. 
 
An election in our major growing state of 
Queensland in late 2017 returned a Labor 
Government with a slightly increased majority.  
Since then, it has pursued policy implementation 
around more constraints to vegetation 
management and increased regulation of farming 
practices designed to improve the quality of water 
flowing into the World Heritage-listed Great Barrier 
Reef.  CANEGROWERS does not support prescriptive 
and controversial regulations; however our growers 
are strong adopters of our industry Best 

Management Practices Program (Smartcane BMP) 
which establishes the environmental management 
system for our industry. Adoption rates are 
increasing and currently 70% of the sugarcane area 
in Queensland is 
benchmarked against 
Smartcane BMP’s 
standards along with 17% 
accredited as at or above 
the standard. We are 
seeing that a farmer-led 
approach is both 
achievable and well regarded with Smartcane being 
endorsed as the baseline environmental standard 
for feedstock to our growing bio-futures industry 
and for many of our international raw sugar 
customers who have established commitments for 
purchasing from sustainable sources. 
 
Community expectations continue to increase.  
Australia continues to have very public debate 
about nutrition and obesity and while calls for sugar 
tax have lacked immediate political support, the 
issue is an almost daily news topic.  Growers and 
millers have been working together over the past 12 
months to better understand our social licence to 
operate and establish collaborative strategies to 
respond to community concerns around both 
nutrition and environmental performance. It 
appears that as our population becomes 
increasingly urbanised, consumers are becoming 
more disconnected from farming practices and the 
realities of food production.  Our commitment to 
continue to engage with our communities will 
remain. 
 
While our communities expect to see transparency 
and to be assured of the sustainability of the supply 

chain, the cost of delivering 
such outcomes is 
frustratingly not offset by 
improved profit margins.  
Our costs of production 

continue to rise in Australia. Electricity has 
increased over 120% over the past eight years and 
this result is even more outrageous when it is 
understood that our electricity networks are owned 

“70% of the 
sugarcane area in 
Queensland is 
benchmarked 
against Smartcane 
BMP’s standards” 

“Electricity has 
increased over 
120% over the 
past eight years” 
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by state governments.  CANEGROWERS has been 
successful in working with other industries and 
farmer groups to have this issue raised to a national 
level and Australia is finally having a national 
conversation around energy policy.  Without reform 
our farmers are either forced to not irrigate, change 
crops to high value high risk commodities or get out 
of farming all together. 
 
The season saw the first years within which growers 
in Queensland were able to choose which marketer 
takes their share of the sugar (Grower Economic 
Interest sugar) to the world market and have a say 
as to how that sugar is priced for the 2017 and 
subsequent seasons. The choice so far has been 
between the mill the grower supplies and the 
industry owned company, Queensland Sugar 
Limited (QSL).  Prior to 2014 all sugar from Australia 
was marketed to the world (80% of our 4.5Mt 
production) via Queensland Sugar limited (QSL). QSL 
is an industry owned marketing and logistics 
company.  In 2014 Wilmar Sugar, Tully Sugar 
(owned by CofCo) and MSF Sugar (owned by Mitr 
Phol) decided to remove themselves from these 
arrangements and establish their own marketing 
channels by 2017.  CANEGROWERS sought to fight 
for the right to growers to choose their pathway to 
market.  Some of these companies may not be 
entirely happy with the outcome of this long 
running dispute.  However, the season just finished 
has proved that competition in the marketing space 
now exists in 
Australia and that 
the companies 
which have chosen 
to work with the 
growers have in 
fact improved 
their overall 
marketing position while QSL too remains a very 
strong bulk exporter of choice for many growers 
and mills alike.  The door is now open for other 
marketers to also enter the Australian landscape.  
Both cane supply (grower to mill) and on-supply 
(mill to marketer) agreements were negotiated to 
bring about this situation in a commercial way.  This 
new structure has been underpinned by a Federal 

Government-supported code of conduct for 
negotiations, combined with state legislation.  
These were both achievements for which 
CANEGROWERS advocated strongly on behalf of 
Australian growers. 
 
While many in the community wonder at our 
resilience we, like all farmers, enter the next 
harvesting campaign with optimism.  Markets and 
weather will remain volatile and our producers are 
exposed heavily to both.  This means that we 
continue to see a 
strong desire for 
collaboration 
amongst famers 
and supply chain 
partners.  We 
understand that 
by working 
together we can 
overcome these 
obstacles, deliver on the ever increasing 
expectations of our customers and communities but 
do so in such a way that is profitable and 
sustainable. 
 
 

Paul Schembri, President 
Canegrowers, Australia 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

The World Association of Beet and Cane Growers (WABCG) is the international organisation which groups together the national and regional 
associations of sugar beet and sugar cane growers at international level. WABCG has 36 member associations and unites over 5 million sugar 
beet and sugar cane growers from the five continents. WABCG is present in over 30 countries, producing 60% of world sugar production. 

 
www.wabcg.org  

“Markets and weather 
will remain volatile [thus] 
we continue to see a 
strong desire for 
collaboration amongst 
famers and supply chain 
partners” 

“Companies which have 
chosen to work with the 
growers have in fact 
improved their overall 
marketing position” 

 
Next meeting: 

 

WABCG Council 
23-26 April 2018 

Rotterdam (The Netherlands) 
 
 


